


An exclusive leadership council focused on empowering the next generation of 
aftermarket leaders. 

Today's aspiring professionals, destined to become the leaders of tomorrow, hold 
the key to effectively addressing the challenges faced by vehicle aftermarket 
suppliers.
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Baby Boomers (born 1946-1964) Generation X (born 1965-1980)

Millennials/Gen Y (born 1981-1996) Gen Z (born 1997-2012)

Number of Responses: 50
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Nikki Rankin 

Director of Council and Engagement, 

MEMA Aftermarket Suppliers 

nrankin@Mema.org 

mailto:nrankin@Mema.org
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